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] reaction was so strong that we said, ‘Right, next time we
" : | T = ] should take it a little bit more easy, talk about something i
-white Diesel Jeans '. <% g | St s Diesel's “It All Makes Sense” campaign, featuring pigs  |id:
: § ad features real-life couple Bob Paris and (3 : A LR / g 4 in opulent, surreal settings, embodied the brand’s defiant
e . e NS | o vt isged ol and o
Bob, a pioneering athlets, was among the first ffid ey 3 i ik i = = i ' { l} 1% { = . § commentary, Diesel challenged traditional advertising,
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F:h: K Seriously? | don't need to waste £350 to increase my risk |
R What the flying fricken hell is this?2?2? | have the strongest tt y: bashed, thanks @DIESEL. Peopl y '
‘,;..Fﬂ_-:,i'i% .+ hate for this word and the way it getling queer basne anks @ SORIS
'ﬁi;t;”- it ' ‘Il nothing, and they've just gong - j i [y single day. Also, did | miss
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raight. I'd wear that
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jacket I'm seeing
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i his is a comm X
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}‘ﬁ f b b It's still a divisive
Stewart Who? @DJstewart® Dct 12, 2018
aqffu, voY | take issue with a business co-opting 'Faggot' to look edgy + makemoney  WWHat the flying fricken hell is this????? | have the strongest
’%‘ (£3501?) hate for this word and the way it's thrown around like it's
Pﬂ , . _ o nothing, and they've just gone and put it all over a jacket. It
Go to charity shop, get jacket for £10. Paint or marker pen it with queer - rs
grafitti. Be creative. Be punk. F*ck consumerism. Diesel are dicks. Isn't a positive word that should be plaSterEd allovera

#FridayFeeling jacket. Bold move diesel bold move.
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- Th "Till D Do Us Part" campalgn marked Diesel's first

3 venture into couture denim. Under Glenn Martens’
7| creafve direction,Diesel reimagined it iconic denim with
5| ighfashion techniques, combining nfricate ailoring and

denim wear, solidifying Diesel's innovative and rebellious
|dent|ty in the fashton world
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RGN g . | [ I The upside-down model introduces a
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The muted tones and shadows evoke

: an underground or subcultural set- |
4 ting, emphasizing edginess and mys- |
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It conveys a sense of urban gnt tyingthe SRS BiRIR St A The central model turns her back to
collection to a post-industrial, dystopian B giktisd the camera, which could signify defi-
world, where fashion becomes a form of re- . u e t ance and non-conformity, refusing to
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- ¢ i ; { bemg “seen” or objectlf' ed

b P s

-
-




Suggests futuristic inclusivity IL :
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and technological immersion.
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The use of a digital mosaic of

i faces in the backdrop reflects
{ the Zoom meeting culture that

sl became a global norm during

I LN 16 L

The digital setup hints at great- i\
$itiH er consumer involvement, :
sh,1i41 bridging the gap between the

O H s

e virtual
{ runway imply a hybrid future
i where physical presence and
digital interaction coexist.
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The look is contextualized with other Diesel

pieces in a gritty, industrial setup, signifying
urban edginess and collective identity.

o

Rihanna’s pose highlights her confidence
and physicality, reinforcing empowerment

and self-love

The enclosed feeling of the shoot mirrors Ri-
hanna’s direct and unapologetic approach to ;

fashion and self-expression, placing her at
the center as a commanding figure.

»

- Creates a stark contrast with the blue fur,
' amplifying visual intensity and drawing at-
tenilon to the bold garment.
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bellious urban environment, telling a broader i AU ’
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